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About the Alberta Museums Association
The Alberta Museums Association (AMA) was founded in 1971 as a non-profit
organization dedicated to leading, facilitating, and supporting museums in their
vital role with communities. Today, the AMA has more than 500 individual and
institutional members drawn from museum professionals across Alberta.
The AMA Annual Conference is the largest gathering of museum and heritage
professionals in Western Canada, and is the premier educational and networking
opportunity for those working in the field. The 2019 Conference will delve into,
contemplate, and champion the roles and actions museums take in providing,
fostering, and embracing well-being, both internally and externally.

Why participate in the AMA’s 2019 Conference?
•
•
•
•
•

Promote your products and services to over 200 professionals from the museum
and cultural sectors throughout the province and beyond.
Foster new business with Conference delegates and their networks, which
represent some of the best resourced markets in Canada.
Join colleagues in discussions around shifting societal trends that impact the
sector.
Connect with regional, national, and international leaders in the museum field.
Raise your profile within the cultural community and contribute to the success of
this event.

Important dates
April 12
June 14
July 26
July 31
August 20
September 19 – 21

Last day for Super Early Trade Show Booth rates
Last day for Early Trade Show Booth rates
Last day for Early Bird Conference Registration rates
Deadline to Advertise in Notes & Ideas Booklet
Room Block Deadline
Annual Conference
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All sponsorship levels include 25% off advertising rates with the AMA until March 31, 2020.

SPONSORSHIP OPPORTUNITIES
CHAMPION – $8,000
Evening Reception and Cross-Sector Networking
Exploring Connections between Well-being and Culture

Friday Evening

Royal Alberta Museum

Image courtesy of the Royal Alberta Museum
Delegates and Representatives from across the voluntary sector will experience the newly
re-opened Royal Alberta Museum in downtown Edmonton’s Arts District. With a new
419,000 square foot facility and more than two million objects in its human history and
natural history collections, it is the largest museum in western Canada. Delegates will enjoy
access to the galleries, refreshments and short talks in the main lobby, and time to mingle
with invited guests from across the cultural and well-being sectors.
•
•
•
•
•

Event highlights the impact of cross-sector partnership on the museum community;
Attended by approximately 500 delegates and cross-sector guests;
Speaking opportunity;
Two complimentary conference registrations;
Verbal recognition throughout conference.

TRAILBLAZER – SOLD
Awards Ceremony and Opening Reception

Thursday Evening

TELUS World of Science – Edmonton

Sponsor an evening of discovery and inspiration!
Delegates will kick off their conference experience at our Opening Reception at TELUS World
of Science – Edmonton. A unique awards ceremony that recognizes the achievements of the
museum community will follow the reception inside the new world-leading planetarium, the
Zeidler Dome.
The AMA Awards Ceremony celebrates the exceptional work and innovative thinking of the
Alberta museum community by recognizing the 2019 Leadership Awards recipients, the
2019 graduates of the Certificate in Museum Studies Program, and the 2019 recipient of the
Robert R. Janes Award for Social Responsibility. This event welcomes VIP delegates and
special guests including representatives from provincial and municipal governments.
•
•
•
•

Event recognizes achievements of the museum community;
Attended by approximately 250 delegates, guests, and dignitaries;
Speaking opportunity (fifteen minutes);
Verbal recognition throughout conference.

TRAILBLAZER – $5,000
Title Sponsor for Keynote Address

Friday Morning

Sponsor our conference’s premier keynote event!
Carol D. Ryff, PhD, Director, Institute on Aging, Hilldale Professor of Psychology,
University of Wisconsin-Madison

The opening keynote address, which is attended by all Conference delegates, is the
Conference’s premier keynote event and sets the tone for delegate engagement in the days
to follow. Sponsoring the opening keynote offers the first opportunity to address all
conference delegates on the first day of our event.
Carol D. Ryff has spent the past three decades studying psychological well-being, including
developing tools to measure it, examining factors that influence it, and investigating its
influence on people’s health. Recently, Dr. Ryff has explored how the arts, broadly defined,
matter for people’s well-being. Museums are key research locations as people encounter
many forms of culture that may enrich their understanding of the world, as well as offer
insight into their own lives. This presentation aims to engage museum professionals in
thinking about possible impacts of their exhibits on visitors and reflect about the need to
broaden the museum audience.
•
•
•

High profile event attended by approximately 250 delegates;
Speaking opportunity (fifteen minutes), reserved tables, meet and greet with the
speaker(s);
Verbal recognition throughout conference.

INNOVATOR – $3,000
Title Sponsor for Saturday Plenary

Saturday Morning

Professor Helen Chatterjee, Professor of Biology, University College London

The Saturday plenary address, which is attended by all Conference delegates, continues the
theme of the conference.
In this plenary, Professor Chatterjee will describe her research conducted over the past
decade exploring the bio-psychosocial impact of creative and cultural activities with
museums. Prof. Chatterjee has worked with a range of museums, from large national
organisations to small local museums, and a range of audiences including hospital patients
such as stroke survivors and people with dementia, through to mental health service users,
refugees and asylum seekers, to better understand the value of museum participation on
aspects of psychosocial and physical health. She will also describe her work with the UK’s
Culture, Health and Wellbeing Alliance and the All Party Parliamentary Group for Arts,
Health and Wellbeing Inquiry report, Creative Health.
•
•
•

High profile event attended by approximately 250 delegates;
Speaking opportunity (five minutes), reserved table, meet and greet with the
speaker(s);
Verbal recognition throughout conference.

LEADER – $2,000
Transportation Sponsor
• Transportation used by approximately 250 delegates;
• Verbal recognition;
• Bus signage provided.
Conference Closing Reception

SOLD

Saturday

The Conference Closing Reception provides delegates with an opportunity for one last
chance to network and connect as they wind down the conference with refreshments.
Note: Further event details to be confirmed.
•
•
•

Attended by approximately 100 delegates;
Unique opportunity to exhibit during event;
Verbal recognition.

CATALYST – $1,500
Breakfast Sponsor
•
•

Attended by approximately 250 delegates;
Verbal recognition.

Lunch Sponsor
•
•

Friday or Saturday

Friday or Saturday

Attended by approximately 250 delegates;
Verbal recognition.

ENTHUSIAST – $1,000
Refreshment Break

Only 3 remaining!

•
•

Friday AM or
Saturday AM or PM

Attended by approximately 200 delegates;
Verbal recognition.

The AMA is always happy to work with organizations to create more collaborative
partnership opportunities. Contact us at advancement@museums.ab.ca with questions,
comments, or ideas.

EXHIBITOR OPPORTUNITIES

Chateau Lacombe Edmonton, Friday, September 20, 2019
•
•

Offers the opportunity to meet your target audience. 88% of delegates identify
themselves as having the authority to purchase, or having influence over purchasing
decisions within their organizations;
Guarantees high visibility and networking opportunities.

Delegates attend the Trade Show to become better informed purchasers and to interact with
new products. Conference evaluations show the most common reason to visit the Trade
Show is to ‘learn about the latest products and services’ and ‘network or socialize’.
For information or for any questions please contact the AMA Advancement Lead at
advancement@museums.ab.ca

TRADE SHOW SCHEDULE: FRIDAY, SEPTEMBER 20, 2019
6:00 to 7:45 a.m.

Move in and set up time *

8:00 a.m.

Trade Show opens

8:00 to 9:00 a.m.

Breakfast

9:00 to 10:30 a.m.

Opening remarks and Plenary

10:30 to 10:45 a.m.

Networking break with exhibitors

12:00 to 1:30 p.m.

Trade Show Networking Lunch

2:45 to 3:15 p.m.

Networking break with exhibitors

4:30 to 5:30 p.m.

Trade Show Reception hosted by exhibitors

5:30 to 6:30 p.m.

Dismantle and move out time

Times subject to change. Alternate set up times may be arranged at an additional cost.

VENDOR BOOTH RENTAL RATES
Paid by April 12
$500

Paid by June 15
$625

Paid After June 15
$750

*Additional charges may apply based on booth requirements.
Are you a new exhibitor?
Take advantage of our new vendor exhibitor rebate. Save $100 on your booth rental rate if
you have never exhibited at an AMA Conference.
Vendor Booth Rental Includes:
• Complimentary Friday registration;
• Wireless internet access (computers not provided);
• Eight-foot booth space with one draped six-foot table and two chairs;
• Company name and logo placement on select media;
• Link to your website from the Trade Show page of the event website;
• Complimentary breakfast, lunch, and refreshments on September 20, 2019;
• PDF of the Conference delegate list; and
• Friday Trade Show Reception with delegates, including host bar and refreshments.
Trade Show Enhancements:
• Half page ad in Notes & Ideas
• Full page ad in Notes & Ideas
• Additional five feet of booth space (subject to availability)

Print deadline passed
Print deadline passed
$250

To register, please complete the attached Registration Form. Booths are available on a firstcome, first-served basis. Space is limited. Early bird rates are subject to deadlines listed
above.

PROMOTIONAL OPPORTUNITIES

Because the AMA believes in environmental responsibility and sustainable practices, we do
not provide delegate bags. Sponsors are encouraged to advertise in our printed material as
a greener alternative.

CONFERENCE PRINTED MATERIAL ADVERTISEMENT
Deadline has passed for print advertising. Ask about our digital advertising!
For information or for any questions about other advertising opportunities please contact
the AMA’s Communication Lead at communications@museums.ab.ca
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SPONSOR & EXHIBITOR REGISTRATION FORM
A. Contact Information
Organization: ___________________________________________________________________________________________________________________________
Contact:_ __________________________________________________________________________________________________________________________________
Address: ________________________________________________________________________________________________________________________________
City / Province: _ ________________________________________________________________________ Postal Code: _____________________________________
Phone: ___________________________________________

Email: ______________________________________________________________________________

Website: ________________________________________________________________________________________________________________________________
B. Exhibitor Opportunities
Early Trade Show Booth
(before June 14) $625

Super Early Trade Show Booth
(before April 12) $500

Regular Trade Show Booth
(after June 14) $750

I am a first time exhibitor
Trade Show Enhancements (only available with the purchase of a Trade Show Booth):
Half page ad in Notes and Ideas $75

Full page ad in Notes and Ideas $100

C. Sponsorship Opportunities

D. Advertising Opportunities

Champion

$8,000

Leader

$2,000

Inside cover in Notes and Ideas

$300

Trailblazer

$5,000

Catalyst

$1,500

Inside back cover in Notes and Ideas

$250

Innovator

$3,000

Enthusiast

$1,000

Full page ad in Notes and Ideas

$200

Half page ad in Notes and Ideas

$150

E. Alberta Museums Association Membership
Yes, I would like to become a member of the Alberta Museums Association (please select category):
Institutional Member (Based on Operating Budget):
$100 ($0 to $100,000)

$300 ($250,001 to $500,000)

Supporting Member

$55

$175 ($100,001 to $250,000)

$500 ($500,001 and over)

Individual Member

$65

Total Cost for Sponsor / Exhibitor Opportunities: $__________________________________________________________________________
For more information on AMA Membership benefits and categories, please visit museums.ab.ca.

F. Donate
Yes, I would like to donate $_______________________________________________________________________________________________________________
Your donation will help provide crucial resources that allow Alberta’s museums to create vibrant communities
and broad public engagement.
The Alberta Museums Association is a registered charity (No. 106693864 RR0001). Receipts will be issued for donations $10 and over. The AMA is
committed to abiding by professional standards while generating philanthropic support and as such follows the Association of Fundraising Professionals (AFP)
Code of Ethical Principles and Standards.

G. Payment Information
Please select one of the following payment options:
Invoice

Cheque (made payable to the Alberta Museums Association)

Visa

MasterCard (please do not email credit card information, mail or fax only)

Amount to be Charged: _ _______________________________________________________________________________________________________________________
Credit Card Number: ___________________________________________________________________ Expiration Date: ___________________________________
Name on Card: __________________________________________________________________________________________________________________________________
Signature of Cardholder:________________________________________________________________________________________________________________________
H. Agreement
I agree to pay for the Sponsorship / Exhibitor Opportunities indicated above and will remit payment within ten business days of submitting this
Registration Form. I understand that:
• Contributions will not be recognized in promotional materials of any kind
until payment has been received by the Alberta Museums Association.
• Space in the Trade Show is not confirmed until payment is received by
the Alberta Museums Association.
• It is the responsibility of all Trade Show participants to ensure that
booths are attractively displayed by 7:45 a.m. on September 20, 2019
and will remain intact until closing at 5:30 p.m. September 20, 2019.
• The Alberta Museums Association will provide the items or services as
described in the Sponsor and Exhibitor Package. The Exhibitor will be
responsible for all additional costs, expenses, or incidentals which the
Exhibitor may incur in participating in the Trade Show.
• Exhibitors shall and do hold harmless the Alberta Museums Association,
its Directors, employees, and agents from any and all claims which may
be made in relation to the performance of this contract or the Trade Show,
whether for an act or omission, including by not limited to loss, theft or
destruction of goods; personal injury to the Exhibitor, their employee,
agent or assign, failure to hold the Trade Show as scheduled, or for any

cause which may render the exhibit area unsuitable. In addition, Exhibitors
are liable for any loss or damage to hotel property, third parties or exhibits
which the Exhibitor, its employees, agents, or assigns may cause. The
Exhibitor further agrees to indemnify the Alberta Museums Association
from any claim made against the Alberta Museums Association, its
Directors, employees, or agents, including legal fees on a solicitor and
client basis, in relation to an act or omission on the part of the Exhibitor.
• Exhibitor booths are granted on a first-come, first-served basis within
the price categories, with space allocation being decided by the Alberta
Museums Association taking into consideration vendor requests.
Although every effort will be made to honour exhibitor wishes, the
AMA reserves the exclusive right to reassign space for any reason.
• The Alberta Museums Association may reschedule or alter the
Trade Show or Sponsorship Opportunity for any reason with three
days’ notice and that payments or contributions shall be applied
to the rescheduled date or time. No refunds will be provided.

Name: _____________________________________________________________________________

Date: _______________________________________________

Signature:_ ____________________________________________________________________________________________________________________________________
I. Attachments
Please return the completed form with a high-resolution colour and / or black and white digital logo (JPG or TIFF preferred)
to registration@museums.ab.ca.

