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Message from the 
Lieutenant Governor of Alberta 

It is my great pleasure to serve as Honourary Patron of the Alberta Museums 
Association and I am very much looking forward to getting out and visiting as many 
of our province’s wonderful museums as possible during my tenure.  

Like all Albertans, my appreciation for valued community resources such as our 
museums only grew during the long and difficult closures that the pandemic 
demanded of our society. I know that people of all ages and walks of life have dearly 
missed the opportunities that museums afford us to learn, to explore and to connect 
with our stories in meaningful and tangible ways.  

I would like to extend my heartfelt thanks to everyone who has worked to enhance 
online offerings over the past months so that people could continue to access some 
museum programming from home. I also offer my sincere gratitude to museum staff, 
board members and supporters for your tremendous commitment to keeping facilities 
and programs afloat during this very challenging time. I hope that I am able to meet 
as many of you as possible in the months and years ahead.  In the meantime, I wish 
you continued success in your important efforts to enlighten, inform and entertain us 
all. 

Her Honour, the Honourable Salma Lakhani AOE, B.Sc., LLD (Hon) 
Lieutenant Governor of Alberta 
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CULTURE, MULTICULTURALISM AND STATUS OF WOMEN 
Office of the Minister 

 

Room 227 Legislature Building, 10800 - 97 Avenue, Edmonton, Alberta  T5K 2B6  Canada    Telephone 780-422-3559 

Classification: Protected A 

Message from Honourable Leela Sharon Aheer 
Minister of Culture, Multiculturalism and Status of Women 

 
 
As the Minister of Culture, Multiculturalism and Status of Women, I am honoured to 
congratulate the Alberta Museums Association for its success after such a challenging 
year.  
 
The COVID-19 pandemic had an impact on the lives of all Albertans; it affected how we 
work, live, and play. For museums, which serve as cultural hubs and provide important 
life-enriching experiences, the pandemic interrupted the vital connection they have with 
the communities they serve. This meant pivoting online, overhauling programs and how 
they are delivered, and finding new ways to connect with visitors.  
 
Throughout the uncertainty and challenges, the Alberta Museums Association 
supported its members. Whether it was understanding the Alberta Health guidelines and 
helping implement measures to ensure patrons had a safe and enjoyable visit, or 
promoting its online offerings, the Alberta Museums Association stepped up and 
advocated for its members.  
 
The Government of Alberta is incredibly proud of the long-standing partnership with the 
Alberta Museums Association, especially as it guided its members through the 
worldwide pandemic and saw them through to the other side.  
 
Thank you to the staff and volunteers of the association for your dedication, especially 
this past year. The time and effort given will help ensure our museums thrive in the 
years to come.  
 

 
 
Leela Sharon Aheer 
Minister 
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This year, we are celebrating the Alberta Museums Association (AMA)’s 
50th Anniversary as an association and the many successes we have 
seen throughout the decades. Due to the support and engagement 
of our membership, and the hard work and dedication of both past 
and present Secretariat and Board members, the AMA is a national 
leader within the heritage sector. Thank you to all the individuals 
who have shared their time and talents over the years. We could  
not have done it without you. 

It may be an understatement to say that 2020 – 2021 was not an 
easy year for our province. The ongoing public health crisis and 

resulting closures of the heritage sector left lasting impacts on the museum community. Many 
of our smaller institutions were unable to open for the season, or were even forced to close 
permanently. Overall, this year has not only hit close to home, but in many cases, the effects 
have been absolutely devastating. 

In response, the AMA Board and staff focussed their efforts on pandemic response and  
support to the membership as they navigated the closing and reopening of their institutions. 
We sincerely hope that the toolkits, resources, and advisory services provided to the museum 
community have been helpful in creating new policies and procedures around public health 
emergencies that are both responsive and intuitive to the ever-changing parameters and 
restrictions you have been facing.

The AMA Board has continued to focus on advocacy for the membership at the provincial 
government level. The initial reduction to government funding was a hard hit to our already 
struggling sector, at a time when the role museums play in connecting and supporting our 
communities was all the more vital. Ultimately, pre-pandemic funding levels were restored,  
and the AMA received a one-time supplementary allocation from the Ministry of Culture and  
Status of Women. This recognition validates our advocacy work, as we were clearly effective  
in demonstrating the value and necessity of the heritage sector.

Thanks in part to the lessons learned throughout the pandemic, and also due to the necessity 
of remaining current to the needs of our members, the Board and Secretariat will be focussing 
specifically toward the future of our industry. Over the coming months, we will be consulting  
with the membership and engaging with you to gather insight into your vision of the future  
of the heritage sector and the role the AMA has to play. Please begin to gather your thoughts  
and envision the path we must take to ensure that we are meeting our mission to lead,  
facilitate, and support museums in their vital role within communities in the years to come.

Again, we thank you for your continued support throughout such challenging circumstances.  
We are all in this together, and we could not imagine a stronger or more tenacious group of 
people to collaborate with.

 

Breanna Suk 
President, AMA Board of Directors

Message from the Board President
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This year began with a great deal of uncertainty for all of us. 
Just weeks after the Government of Alberta declared a state of 
emergency over COVID-19, the Alberta Museums Association 
completed an office relocation. As the mandated closure of all 
museums in the province came into effect, we locked our doors 
and began working remotely. 

Following an already significant budget reduction in February, 
the Government of Alberta further reduced its funding allocation 
to the Provincial Heritage Organizations, including the AMA, 
in light of the augmented economic downturn and anticipated 

pandemic-related expenses. The Secretariat was forced to reprioritize its work very quickly and 
find innovative ways to support the membership while being mindful of the constant stress 
and pressures of living with a global public health crisis that we were all experiencing. While 
many of our projects continued on schedule, ultimately, some programs and projects were 
delayed or postponed, while others shifted dramatically to match changing needs as new 
ways of working emerged over the course of the summer.

As it was for the membership, it was challenging for the AMA to provide the comprehensive 
support that our communities needed. We started by bringing people together through virtual 
networking events, and moved our Annual Conference online to continue learning together 
while apart. We allowed grant recipients to repurpose AMA funds to support their immediate 
financial needs, and obtained funding for projects to directly support the museum community 
with advisory resources and toolkits to operate during the pandemic. We consulted with 
members about what they needed to weather the ups and downs of closures, and as the 
months progressed, we worked closely with the federal and provincial governments to provide 
context and information related to policy decisions impacting the sector. We also worked with 
our partners across the country to ensure museums were supported through the various 
pandemic recovery plans. 

Despite the challenges we faced, we never stopped working on behalf of the museum 
community, striving to deliver the programs and services most valuable to the membership. 
The year ended positively, with increased provincial funding secured for our upcoming year, a 
boost to our donations, and more diversified revenue overall. In addition, work has started on 
some integral projects that will help to move the AMA toward virtual learning opportunities, 
positioning us for the continued realities of digital work and experiences even once the 
pandemic is over. 

The Secretariat is eager to reconnect with the membership in person and see firsthand where 
additional support is needed and where our members are thriving. As we enter the last year 
of our Strategic Plan, we will be increasing our efforts to reach out, listen, and learn from your 
experiences over the last year, to ensure we chart a path forward that will strengthen the 
museum community in Alberta so that we continue to be leaders across the country.

Meaghan Patterson 
Executive Director / CEO

Message from the Executive Director
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STRATEGIC  
FRAMEWORK

VALUES 
Values are the core beliefs that are championed by the AMA Board and 
Secretariat in all that we do. 

Museums as agents of social change 

Engaged communities and a GREAT QUALITY OF LIFE 

Courageous and collaborative leadership

INNOVATIVE and INCLUSIVE SOLUTIONS

Purposeful communication and meaningful connections 

A culture of inquiry and inspiration 

DYNAMIC LEARNING and CREATIVITY 

Joy and collective celebration

VISION 
The AMA vision is the desired long-term outcome for the Association in 
service to its legal and moral owners. All efforts are undertaken to lead the 
AMA toward the accomplishment of this vision. 

The Alberta Museums Association is a leader and catalyst for 
dynamic connections among museums and communities.

MISSION 
The mission explains why the AMA exists, how it makes a difference in the 
world, and who it serves. The AMA’s operations and activities must reflect 
and advance this core purpose. 

The Alberta Museums Association leads, facilitates, and supports 
museums in their vital role with communities.

ENDS STATEMENTS 
Ends Statements capture the external impact the AMA is aiming to achieve.

PURPOSE: Museums are leading contributors to the social, cultural, 
and educational fabric of Alberta.

EMPOWERMENT: Shared information and resources contribute to 
a collaborative and robust community of museums and museum 
professionals.

LEADERSHIP: Leaders thrive at all stages of career development 
assuring succession for the future of Alberta museums.

ENGAGEMENT: Museums are essential participants in creating 
vibrant communities and broad public engagement.

SUSTAINABILITY: Alberta museums are supported at all stages  
of organizational life. 

About  
the AMA
The Alberta Museums Association, a 
member-driven organization serving the 
needs of its membership, was founded in 
1971 as a non-profit society. Today, AMA 
initiatives continue to encourage the 
development of sustainable museums 
in Alberta, and to enforce and support 
the work of Alberta museums in creating 
collaborative and inclusive communities. 
As a champion of museums as agents of 
social change, the AMA strives to create 
opportunities for museums to foster 
meaningful connections and increase the 
impacts and scope of their work. 

The AMA is accredited under Imagine 
Canada’s Standards Program, a 
Canada-wide set of shared standards 
for charities and non-profits designed 
to help organizations strengthen their 
operations in five fundamental areas: 
board governance; financial accountability 
and transparency; 
fundraising; staff 
management; 
and volunteer 
involvement.

Read 
More

Territorial Acknowledgement

We wish to acknowledge that the AMA office 
is located on Treaty 6 territory, the traditional 
meeting ground and home for many Indigenous 
Peoples, including the Cree, Saulteaux, Niitsitapi 
(Blackfoot), Métis, and Nakota Sioux Peoples. 

AMA’s Member-Approved Definition  
of a Museum

“A museum is a non-profit making, permanent 
institution in the service of society and of its 
development, and open to the public which 
acquires, conserves, researches, communicates 
and exhibits, for purposes of study, education 
and enjoyment, material evidence of people 
and their environment.” 

TABLE OF 
CONTENTS
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Conference 2020 

Vital Operations: Museums and Organizational Sustainability 
September 17, 2020

In a year of pivots and experiments with virtual learning, the AMA’s 2020 
Conference also moved online. Our planned three-day, in-person event in 
Calgary became a one-day virtual event hosted from the AMA office  
in Edmonton.

Knowledge 
Building

The virtual experience allowed attendees to join us from across the 
province and beyond for sessions that examined how museums and 
cultural institutions are building organizational sustainability for the future. 

“ The topics these sessions 
presented were both timely and  
practical – they presented success 
stories, but seemed very honest 
about the challenges faced.” 
– 2020 Conference Attendee

“ Good information we can 
put into practice for future 
planning[, e]nforcing the  
idea that museums should be  
inclusive and welcoming to all.”
– 2020 Conference Attendee

“ Most of our staff attended from 
their homes, and we followed  
up with a discussion a week 
later, sharing our thoughts  
and experiences.” 
– 2020 Conference Attendee

“ Although I missed some of 
the interactivity one can only 
experience at an in-person 
conference, I really enjoyed  
the virtual experience.”
– 2020 Conference Attendee

134 delegates
24% first-time attendees

1 keynote  
P R E S E N TAT I O N

8 sessions
15 session presenters

3 Conference 
Sponsors

10 Virtual Trade Show Exhibitors

Read 
More
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CONTENTS

Alberta Museums Association    |   7   |     Annual Report 2021

https://www.museums.ab.ca/what-we-do/annual-conference.aspx


Program Committee

• Jennifer Forsyth, Advancement Lead, Alberta 
Museums Association

• Sarah Hughes, Director of Fund Development, 
Heritage Park Historical Village

• Lorisia MacLeod, Online Reference Centre 
Coordinator, The Alberta Library

• David Marskell, CEO, THEMUSEUM

• Carson Murphy, Museum Director, Nampa & 
District Museum

• Dr. Troy Patenaude, Director of Cultural 
Development, Fort Calgary

• Shane Richie, Creative Director, Experimentation 
and Development, Crystal Bridges Museum of 
American Art

• Laurie Switzer, Executive Assistant, Friends of 
Medalta Society

Museums without Boundaries

Our first-ever online conference also brought new opportunities for presentations from across the country and 
around the globe, capped by an inspiring and challenging keynote talk from Andy Lowe, joining from “the future” 
(12 hours ahead) at the Te Manawa Museum of Art, Science and Heritage in Aotearoa (New Zealand). 

“ Museum without boundaries is about partnering with communities,  
thought leaders, change makers, and supporters to inspire and broker deeper 
connections between them and our world’s tangible and intangible treasures… 

  We need to be able to accommodate a lot more fluidity and be more 
responsive to what’s going on outside in the world. Communities need  
space be heard.”

– Andy Lowe, Te Manawa Museum of Art, Science and Heritage

Conference Sponsors and Exhibitors 

• Alberta Urban Municipalities Association, 
Sponsor and Exhibitor

• Lucidea, Sponsor and Exhibitor

• On This Spot, Sponsor and Exhibitor

• Canadian Museum of History /  
Canadian War Museum, Exhibitor  

• Exhibit Installation Services, Exhibitor 

• Global Philanthropic, Exhibitor

• Hatlie Group, Exhibitor

• Ingenium, Canada’s Museums of Science and 
Innovation, Exhibitor

• Shadow Light Productions, Exhibitor

• Westbow Systems, Exhibitor

2021 CONFERENCE SERIES
50th Anniversary 

2021The AMA kicked off our 50th Anniversary Conference Series with the first of four virtual  
gatherings in March 2021. Guided by pillars of Reconciliation, Inclusion, Community, and  
Innovation, the Series explores the trends and priorities shaping the future of our sector. We are 
excited to be celebrating and reflecting on 50 years of supporting Alberta’s museum community by 
creating this longer-lasting dialogue, new opportunities for engagement and accessibility, and new 
ways to connect with and share the work of our presenters, contributors, and fellow delegates.

TABLE OF 
CONTENTS
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The Certificate in Museum Studies (CMS) Program provides entry-level and emerging museum 
professionals with an understanding of current theories and standards in museum practice, and an 
opportunity to network with peers from across the province. Due to COVID-19 public health measures, 
CMS courses were not offered in 2020. We thank the sites that had volunteered to host a course and 
hope to return for in-person learning opportunities again soon.

CERTIFICATE 
IN MUSEUM
STUDIES
Program

Certificate in Museum Studies

77 CMS participants enrolled in the Program

3 NEW PARTICIPANTS 

Read 
More

12 Graduates in 2020

• Erin Benedictson

• Nate Blackmore

• Roy Boehli

• Kent Griffiths

• Kasheen Helstrom

• Christine Leppard

• Robert MacDuff

• Antonio Machado Hernandez

• Marion Malinowski

• Natasha Mellish

• Alison Mercer

• Andrew Mullett

Professional Development at the AMA 

With the AMA Secretariat largely working remotely since the 
onset of the COVID-19 pandemic, our staff has sought virtual 
professional development opportunities to continue learning 
together while apart, and to participate in activities that would 
otherwise be out of reach. Highlights from this year included 
attending the MuseumNext Digital Summit in February 2021; 
participating in Canada Learning Code skill-building workshops 
on web development and data management; and starting 
the AMA Book Club for staff to consider and discuss issues 
impacting the sector. 

The AMA strongly believes in the continued development 
of the Secretariat as well as their involvement in the greater 
museum, heritage, and non-profit sector. As we move 
forward and focus our programs and services on the current 
and future needs of the membership, staff professional 
development will evolve to reflect any skill gaps, to be able  
to provide the best possible service to the membership.

TABLE OF 
CONTENTS
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Virtual Networking and Discussion Series 

The AMA hosted bi-weekly virtual networking and discussion events to facilitate 
conversations among museum workers during the summer of 2020 while 
museums were closed or operating with restrictions. In addition to discussing 
COVID-19 and the implications of reopening, topics included collections 
management, contemporary curation, governance, and the future of museum 
education. 

CCI Workshop: Integrated Pest 
Management for Cultural Property

Held virtually in February 2021, this Canadian Conservation Institute workshop 
explored Integrated Pest Management to help attendees better recognize and 
identify organisms that are detrimental to the longevity of collections, how best 
to respond, and how to assess cultural property for pest risks—especially after a 
year in which museums faced multiple closures.

Global Philanthropic: Creating a  
Stellar Fund Development Plan

In 2020, the AMA partnered with Global Philanthropic Inc., 
Canada’s largest full-service national fund development 
consultancy, to help the AMA membership build their capacity 
to raise more money through philanthropic support. In February 
2021, the team from Global Philanthropic delivered the first 
of two planned virtual workshops, providing participants with 
practical tools to build a successful fund development plan.

Learning 
Opportunities

6
Events
94 Participants 

15 
Participants
2 Virtual Sessions 

Less than
$25,000

38.1%

$250,000
and up
16.6%

$50,000 to
$100,000 
19.1%

$25,000 to
$50,000
21.4%

$100,000 to
$250,000 
4.8%

AVERAGE
ANNUAL 

FUNDRAISING
REVENUE 

Among Workshop
Participants

Read 
More
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The Mentorship Program is building collaborative connections and promoting dynamic learning and creativity within 
the Alberta museum community. The Program provides a supportive environment for Mentors and Mentees to share 
experiences, develop skills, and gain insights on the challenges, opportunities, and innovative practices in the sector. 

When COVID-19 disrupted the museum community and limited participants’ ability to meet in person, the Program’s 
flexible structure enabled Mentors and Mentees to quickly adapt their plans—including virtual connections in a space 
facilitated by the AMA. 

“ [A]s part of the Mentorship Program, I 
can bring to bear some of my knowledge 
and experience and I hope in that way,  
we can avoid repeating past mistakes  
that I've made and others have made,  
and really have the opportunity to explore 
and examine new possibilities and new 
ways to grow and learn.” 
– Robert R. Janes, 2020 AMA Mentor

“ [I]t's been really helpful to realize that there 
are other people in the museum field who 
care about the same things that I care about. 
I think sometimes in museums the work can 
be a bit solitary… But learning that there are 
a lot of people who really believe in the future 
of museums and making them better reflect 
the community has been so nice, and given 
me a lot of hope and enthusiasm for where  
I could go here.” 
– Katelin Karbonik, 2020 AMA Mentee

Mentorship Program

A Spotlight on Mentorship

Participants in the 2020 Mentorship Program cohort shared their experiences in spotlight interviews.

15  
participants

6 MENTORS
9 MENTEES 

1 virtual  
NETWORKING EVENT  3 Conference 

Spotlights

Read 
More
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“ Participating in the program reaffirmed my interest in the profession (which was waning). 
I was inspired to consider new ways to challenge myself and grow my skills. It helped me 
confirm my values and aspire for a better future.” 
– AMA Program Survey

“ My participation in the Mentorship Program has allowed me … to personally interact  
with the next generation of museum workers and to learn more about their challenges  
and concerns, many of which have not changed for 45 years.” 
– AMA Program Survey 

The AMA looks forward 
to welcoming the next 
cohort in 2021! 

Mentorship Q & A

Mentorship Pairs from the 2020 cohort joined the Program's coordinator, Meredith Leary, for a Q & A session at the AMA's 2021 
Conference Series.

MENTORS 

Zack Anderson

Jennifer Bawden

Catherine C. Cole

Jeff Erbach

Robert R. Janes

Edward van Vliet

MENTEES 

Graeme Belyea

Adrienne Dewsberry

Katarina Hoven

Katelin Karbonik

Amy Leedham

Caroline Loewen

Lauren Peters

Tyler Stewart

Abigail Stosky

TABLE OF 
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Recognized 
Museum Program
The Recognized Museum Program (RMP) is an accreditation program for Alberta museums 
that recognizes and supports institutions meeting, maintaining, and modelling international 
best practice standards. Participants in RMP demonstrate this commitment in eight core areas 
of museum practice. In 2020 – 2021, fifteen institutions attained or maintained the 5-year 
Recognized Museum designation, and one earned the 8-year Recognized Museum Leader 
designation, a remarkable achievement in a year of immense challenges and change. 

8 PANELLISTS reviewed Applications, 
Reapplications, and Leader Applications

15 PANELLISTS reviewed  
Upgrade Evidence

7 new review panellists  
trained and engaged 

355 hours of volunteer adjudication 

138 hours of combined  
application review 

Recognized Museums,  
2020 – 2025

• Alberta Aviation Museum

• Army Museum of Alberta

• Atlas Coal Mine National 
Historic Site

• East Coulee School Museum

• Nickle Galleries, University 
of Calgary

• Red Brick Museum and 
Gallery

• Sunnybrook Farm Museum

16 MUSEUMS 
RECOGNIZED  
in fiscal year 2020 – 2021

122 museums  
enrolled in the Program

5 APPLICATIONS

13 REAPPLICATIONS

1 LEADER APPLICATION

15 participants  
UTILIZED DRAFT REVIEW

8 RMP Candidates  
submitted Upgrade Evidence

Recognized Museums,  
2021 – 2026

• Alberta Railway Museum

• Calgary Highlanders Museum  
& Archives

• Coyote Flats Pioneer Village / 
Prairie Tractor and Engine Museum

• Fort Vermilion Heritage Centre

• Grande Prairie Museum

• The Hangar Flight Museum

• Lac La Biche Museum

• Stony Plain and Parkland  
Pioneer Museum

Recognized Museum  
Leader, 2021 – 2029

• University of Alberta Museums 

92 RECOGNIZED 
MUSEUMS

1 RECOGNIZED  
MUSEUM LEADER

Read 
More

The AMA congratulates institutions attaining their 
designation in the 2020 - 2021 fiscal year:

TABLE OF 
CONTENTS
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“ [T]he process of submitting an 
application helped us to assess our 
operations and the accreditation has 
impact and meaning for us.” 
– AMA Membership Survey

“ We’re super proud to be a 
Recognized Museum with the 
Alberta Museums Association. 
Check out our shiny new sign!!” 
– Atlas Coal Mine National Historic Site

“ Our entire unit has always been dedicated 
to meeting and exceeding museum practices 
within our network on campus and being a 
role model for our museum and university 
communities. Being a Recognized Museum 
Leader means the University of Alberta 
Museums will continue to play a strong 
and important role within the campus 
community and beyond.” 
–  Frannie Blondheim, Associate / Interim Director, 

University of Alberta Museums

Images courtesy of the  
University of Alberta Museums

Image courtesy of Atlas Coal Mine 
National Historic Site

TABLE OF 
CONTENTS
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Lieutenant Governor’s Award 

Herman Yellow Old Woman

Herman Yellow Old Woman’s instrumental role in championing the rights of Indigenous communities to represent 
themselves and have a voice in creating and shaping museum spaces has left an indelible mark on the museum 
sector, not only in Alberta, but nationally and internationally. A key member of the committee behind Glenbow’s 
Nitsitapiisinni Gallery, created to reflect the Blackfoot worldview, and a tireless advocate in the fight for the 
repatriation of Chief Crowfoot’s regalia from the Royal Albert Memorial Museum in Exeter, UK, his work represents 
the epitome of the reconciliation and healing museums are now striving for. His contributions are a gift to future 
generations, for the Blackfoot, and for museum professionals navigating the changing role of museums in 
society and the necessary work of reconciliation.

Awards

Herman Yellow Old Woman is presented with the 2020 Lieutenant Governor’s Award.

Read 
More
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Robert R. Janes Award for Social Responsibility 

Lougheed House

Engaging deeply with its communities, Lougheed House has gone beyond the typical narrative of an historic house 
to create exciting and unique visitor experiences that tell the lesser-known stories of Calgary. Embracing, challenging, 
and educating the communities it serves, and evolving alongside them, Lougheed House exemplifies the active role 
museums can take alongside their diverse community partners in shaping the narrative of a dynamic Alberta and 
integrating social responsibility into all aspects of museum practice.

“ Long-term, we aspire to be a place where all Calgarians can see 
themselves … to tell our city’s history through the diverse stories 
and perspectives of the people who made this place.” 
– Kirstin Evenden, Executive Director, Lougheed House

Left, gardening volunteers at Lougheed House; top right, Métis veteran Sergeant Major George Pambrun, Retired, at the raising of the 
Métis flag at the Lougheed House Garden Festival; bottom right, posing for the photo booth during Outliers: Queer History in Calgary.

TABLE OF 
CONTENTS
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EDUCATION  |  TELUS World of Science – Edmonton

TELUS World of Science – Edmonton’s educational programs are addressing gender 
gaps and improving accessibility for girls and women in Science, Technology, 
Engineering, and Mathematics (STEM). Fostering safe, supportive spaces for 
science learning and creating opportunities to interact with professional female  
role models in STEM fields, these programs empower women and girls to explore 
STEM topics, learn new skills, and boost confidence to pursue STEM careers.

Left, troubleshooting some coding at the Girls’ Engineering Summit; right, Minister Leela Aheer 
visits the Summit, praising the girls on their courage to pursue STEM.

Leadership Awards  

ENGAGEMENT  |   
Harpreet Dhanjal 

Harpreet Dhanjal is passionate about making 
the cultural sector more welcoming and 
inclusive, always prioritizing equity, diversity, 
and community engagement in her work. 
Fearless in connecting with new community 
partners and never one to let slip an 
opportunity to advocate for those who are 
underrepresented, Harpreet is exceptional 
in her ability to craft meaningful visitor 
experiences and engage diverse community 
members with culture.

“ Never having seen a place for myself in museums is precisely why diversity and equity work is at 
the core of my practice. Representation matters! … As cultural institutions, we are in a very unique 
position to share stories that represent a wide breadth of diversity, stories that go beyond the same 
viewpoints and perspectives we’ve always heard.” 
– Harpreet Dhanjal

“ We are so thankful to 
receive [this award] 
not only in recognition 
for the work and effort 
committed to the project 
by our team, but also in 
acknowledgement that 
this is a very real systemic 
problem and that Alberta 
museums have been and 
continue to be instruments 
of change.” 
–  Jennifer Gemmell, Staff 

Scientist, TELUS World of 
Science – Edmonton
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Grants

“ The Alberta Museums Association is a critical resource 
for museums such as ours, not only for funding but also to 
ensure we are exceeding standards of practice and pushing 
ourselves to do more for our communities.” 
– AMA Grant Evaluation 

“ This project has made us take a long, hard look at how the 
rest of our exhibits tell the story of this community and 
how the First People’s stories need to be included in all 
exhibits not just the one titled Indigenous people.”
– AMA Grant Evaluation 

The 2020 – 2021 Grants Program was adjusted in response to museum 
closures and public health restrictions limiting travel and in-person 
gatherings, as well as a reduction to the AMA’s funding allocation.  
The AMA offered two grant runs, and responded to the impacts  
and uncertainties faced by the sector by allowing 2019 – 2020  
Grant recipients to defer or reallocate remaining funds for general 
operations, as well as raising the funding ceiling to 100% by  
eliminating the matching requirement.

Alberta
South
21.2%

Calgary
and Area

17.5% Alberta 
North
8.1%

Edmonton
and Area
11%

Canadian
Rockies
2.5%

Central
Alberta
39.7%

GRANTS
BY REGION

Operational
Staffing Grant

85%

Institutional
Grant
15%

GRANT
FUNDING
BY TYPE

$250,001 to
$500,000

5.9%

$100,001 to 
$250,000
35.8%

$500,001
and over
39.2%

$0 to
$100,000
19.1%

GRANTS BY
OPERATING

BUDGET

22 Grant recipients 
reallocated funds due to 

the pandemic

$607,019 distributed

projects and 
opportunities 
supported31

grant 
categories2

55% OF INSTITUTIONS 
funded have an operating 
budget of $250K or less

22 applicants  
utilized Draft Review

404  
Jury Volunteer Hours

Read 
More
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Institutional Grants 

$91,297
10 PROJECTS WILL HELP  
TO PROTECT, PRESERVE, AND  
PROMOTE ALBERTA’S HERITAGE

Alberta Aviation Museum, Baseline 
Experience Project, $5,715

Army Museum of Alberta, Permanent 
Collection Recap Project XIV, $3,892

Art Gallery of Alberta, Community 
Roundtable Series, $10,800

Canmore Museum, Canmore Museum 
Collections Re-Imagined, $10,800

Crowsnest Museum and Bellevue 
Underground Mine, Heritage 
Crowsnest Amalgamation, $18,000

Galt Museum and Archives, Operation 
Deaccession 2021, $10,800

Jasper-Yellowhead Museum & Archives, 
Website Development & Collections 
Migration, $4,500

Lougheed House, Storytelling Project, 
$10,770

Sunnybrook Farm Museum, Virtual 
Programming and Tours, $5,220

Wetaskiwin and District Heritage 
Museum, Extinction Display and 
School Programming, $10,800

Operational Staffing Grants 

$515,722
21 INSTITUTIONS WILL BUILD THEIR  
CAPACITY AND HAVE GREATER IMPACT

Air Force Museum of Alberta, Collections Manager, $16,575

Army Museum of Alberta, Curatorial Assistant, $25,000

Atlas Coal Mine National Historic Site, Director of Visitor  
Services, $25,000

Canadian Tractor Museum, Executive Director, $25,000

Carstairs Heritage Centre, Manager / Curator, $25,000

The Danish Canadian Museum, Business Manager, $25,000

Dickson Store Museum, Manager, $25,000

East Coulee School Museum, Executive Director, $25,000

Esplanade Arts & Heritage Centre, Museum Technician /  
Researcher, $25,000

Heritage Village and Heritage Shipyard, Collections Technician, $25,000

Historic Markerville Creamery Museum, Operations Manager, $25,000

La Crete Mennonite Village, Collections and Project Manager, $24,147

Leighton Art Centre & Museum, Director of Marketing & 
Communications, $25,000

Lougheed House, Programs and Volunteer Manager, $25,000

Medalta in the Historic Clay District, Collection Manager, $25,000

Michener House Museum & Archives and Blacksmith Shop  
Museum, Executive Director, $25,000

Musée Héritage Museum, Museum Education Programmer, $25,000

Red Deer Museum + Art Gallery, Coordinator of Collections 
Management, $25,000

Rocky Mountain House Museum, Museum Manager /  
Curator, $25,000

TELUS World of Science – Edmonton, Manager, Camps &  
Community Programs, $25,000

Wetaskiwin and District Heritage Museum, Executive Director  
and Chief Curator, $25,000

Grants Committed
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Board Members

Breanna Suk, President

Laura Love, Vice President

Robert Hubick, Secretary / 
Treasurer

Cassandra Cummings, 
Director

Lisa Making, Director

Sharon Morin, Director

Sarah Newstead, Director

Monica Roberts, Director

Joanne Schmidt, Director

Secretariat Members

Meaghan Patterson, 
Executive Director / CEO 

Jennifer Forsyth, 
Advancement Lead  

Adrienne Orr, 
Communications Lead  

Behind-the Scenes 
at the AMA

Meredith Leary, Member 
Engagement Coordinator 
(from March 2021)

Robyn Bosnyak, Operations 
Coordinator  

Taylor Berry, Program Lead 
(until November 2020) 

Ben Fast, Program Lead

Lauren Wheeler, Program 
Lead (from October 2020)

Partners 

Canadian Conservation 
Institute

Edmonton Public Library

Global Philanthropic Inc.

Green Economy Canada 

Contractors  

Backstreet Creative 

Details Convention & Event 
Management Inc.

DevFacto Technologies 

Victoria Dickenson

FMAV

Hatlie Group 

Hill+Knowlton Strategies

Jumping Elephant

Alan Moore

Nancy Nickolson

Numbers on the Go 

Purple Aspen

Solut 

Taylor Berry Consulting

William Huff Advertising Ltd.

Donors, General Fund 

Air Force Museum of Alberta

Claudia Bustos

Cassandra Cummings

Erin Hoar

Lorna Johnson

Braeden Krulicki

Tony Luppino

Lisa Making

Timothy McShane

Christine Moreland

Gail Niinimaa

Meaghan Patterson

Red Deer Museum +  
Art Gallery

Elizabeth Richards

Constance Scarlett

Shadow Light Productions

Shari Strachan

Westbow Systems

Donors, Robert R.  
Janes Award 

Alexandra Hatcher

Robert R. Janes

Constance Scarlett

Crystal and Blair Willie 

Grants $607,826

Strategic Services $511,038

Knowledge Development $32,081

Governance $114,228

Community Engagement $118,581

Organizational Capacity $62,880

TOTAL
PROGRAM

EXPENDITURES
$1,446,634

Grants $1,255,707

Conference $21,709

Program Fees and 
Publications $12,347

Membership Fees $48,355

Donations $5,893

Miscellaneous $180,681

TOTAL
PROGRAM
REVENUE

$1,524,692

Read 
More

29 
DONORS

4  
PARTNERS

7 Secretariat 
Members

9 Board Members

15 CONTRACTORS  
ENGAGED
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Fully Engaged Members 

AMA Members who utilize programs and services and 
give back to the AMA in different ways, such as donating, 
participating on panels and juries, moderating at 
conferences, and joining the Board of Directors.

Program Users 

AMA Members who utilize one or more of the AMA’s 
programs and services on a regular basis. They are likely 
also engaged online.

Membership Holders 

Users who held an AMA Membership in the last fiscal year. 
They are likely also engaged online.

Membership

More »
Engaged

« Less
Engaged

Program
Users

Fully
Engaged

Membership
Holders

21%

11%

68%

Online ParticipationMembership Engagement

Twitter
Followers

LinkedIn
Followers

Facebook
Followers

MAIN-L
Subscribers

2030

1912

1825

720

603

492

653

613

404

900

970

884 2019
2020
2021

Member Summary

532 Members
72 NEW

201 Individual
57 NEW 

196 Institutional
15 NEW 

Read 
More

All users that utilize AMA’s online presence through our 
website, social media, and MAIN-L. These users may or 
may not be members.

TABLE OF 
CONTENTS

Alberta Museums Association    |   21   |     Annual Report 2021

https://museums.ab.ca/become-a-member.aspx


21 CONTRIBUTORS to INFOrm and the  
Engage: Museums and Communities blog 

Communications

British
Columbia
5.6%

Ontario
10.0%

Quebec
4.0%

Rest of
Canada
4.0%

International
6.0%

U.S.
24.5%

Alberta
45.9%

VISITORS
BY LOCATION

AMA Website 

  museums.ab.ca

22,524 website visits from  

12,363 users in 99 countries 

Publications Sold

Digital Communications

SALES to individuals 
and institutions earned 

$10,570
124 Standard 
Practices Handbook for 
Museums, 3rd Edition

19 HELP! An Emergency 
Preparedness Manual for 
Museums, 2nd Edition

Alberta 
Museums 
Review1

900 Subscribers to the  
AMA’s MAIN-L listserv email subscription list 

25  TO MEMBERS

4 Social Media Platforms 

1 Conference Event & Registration website

3 INFOrm e-magazine issues to members 

• Karen Aberle, Alberta 
Museums Association

• Alberta Aviation Museum

• Tara Beck 

• Isabella Borrelli 

• Kristen Cousineau 

• Adrienne Dewsberry,  
Fort Calgary

• Harpreet Dhanjal,  
TELUS Spark

• Kirstin Evenden,  
Lougheed House

• Corrie Fortner,  
Global Philanthropic

• Jennifer Gemmell,  
TELUS World of Science – 
Edmonton

• Naomi Grattan, Fort Calgary

• Andy Lowe, Te Manawa 
Museum of Art, Science  
and Heritage

• Lauren Maillet, The Hangar 
Flight Museum

• Christine Moreland 

• Gail Niinimaa, Niinimaa 
Enterprises Inc.

• Meaghan Patterson, Alberta 
Museums Association

• Caitlind Porter 

• Vanessa Puczko, Canada’s 
Sports Hall of Fame

• Jessica Smallman 

• Shari Strachan, Musée 
Héritage Museum

• Breanna Suk, Alberta 
Museums Association

Read 
More

BI-WEEKLY E-BULLETINS
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The COVID-19 pandemic is an ongoing and evolving situation affecting 
all areas of museum operations: visitation declined; in-person 
programming, exhibits, events, and fundraisers were cancelled; and 
opportunities for earned revenues disappeared. Membership surveys 
conducted by the AMA and by our partners throughout the year offer 
insights into the deep impacts felt by the museum and heritage sector 
due to the closures and restrictions put in place since March 2020. 

State of the Sector

Alberta Museum 
Community and 
COVID-19

ADVISORY AND 
SECTOR SUPPORT

As the initial impacts of the 
COVID-19 pandemic began to 
affect Alberta’s museums, the 
AMA’s Emergency Response Team 
and Advisory Services Team came 
together to triage the state of the 
sector and create a plan to support 
the membership and the broader 
museum community. 

Staff worked on three approaches: 
first, to collect data that would drive 
advocacy efforts and help position 
the sector for financial support 
from provincial and federal sources; 
second, to keep members informed 
of news and updates during this 
evolving emergency situation with 
regular advisories and an FAQ 
webpage; and third, to develop and 
share resources that supported 
the membership to adapt museum 
operations during the pandemic.

Alberta museums faced two closures mandated by provincial public 
health orders: sites were not open to the public from March to May 2020, 
and again from December 2020 to June 2021. During the second order, 
while museum spaces were closed, some retail, restaurant, and outdoor 
areas were permitted to open, with capacity limits and other safety 
protocols in place.

STATUS IN SPRING 2021 BY OPERATING BUDGET

Completely 
closed
12%

Modified operations, with 
some areas open to public 
18%

$100,001
AND OVER

Modified operations, with 
site closed to public 
71%

Completely 
closed
34%

Modified operations, with 
some areas open to public 
3%

$0 TO
$100,000

Modified operations, with 
site closed to public 
63%

34% of 
institutions 
remained closed to the 
public in Summer 2020

27% of institutions 
suspended operations completely 

in Spring 2021  |  a further 65%  
remained closed to the public
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Financial Impacts

65% OF INSTITUTIONS with  
operating budgets under $100K 
reported losses less than $20,000

60% OF INSTITUTIONS with 
operating budgets $100-250K 
reported losses between  
$50,000 - $100,000

78% OF INSTITUTIONS with 
operating budgets over $250K 
reported losses over $200,000

FORECAST OF FINANCIAL SUSTAINABILITY IN  
SPRING 2021 BY OPERATING BUDGET

ESTIMATED REVENUE LOSSES BY OPERATING BUDGET 

70% OF  
INSTITUTIONS  
reported financial  
sustainability of  
more than 6 months

$0 to
$100,000

$100,001 to
$250,000

$250,001 to
$500,000

LE
N

G
T

H
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ST
A

IN
A

B
IL

IT
Y

$500,001
and over

0

20

40

60

80

100
Less than 6 months More than 6 months

26%

74%

43%

57%

25%
33%

75%
67%

$90,001 to $100,000
$80,001 to $90,000
$70,001 to $80,000
$60,001 to $70,000
$50,001 to $60,000
$40,001 to $50,000
$30,001 to $40,000
$20,001 to $30,000
$10,001 to $20,000

$10,000 or less
$0

$500,001 and over

$400,001 to $500,000

$300,001 to $400,000

$200,001 to $300,000

$100,001 to $200,000

$0 to $100,000 $100,001 to $250,000 $250,001 to $500,000 $500,001 and over

ANNUAL OPERATING BUDGET
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PROFESSIONAL SUPPORTS MOST IN DEMAND

Sector-specific
news and

information

Professional
development
opportunities

Online networking
opportunities
for museum
professionals

Resources
for digital

engagement or
outreach activities

Advisory services
relating to

museum practice

Important Very Important Extremely Important

0%

20%

40%

60%

80%

100%

Entry
6%

Senior
6%

Established
29%

REPORTED 
LAYOFFS

By Professional 
Development 

Category

Emerging 
47%

Mid-Career 
12%

Resources for Reopening and 
Operating during a Pandemic 

With funding support from 
Travel Alberta, the AMA 
developed signage toolkits 
and advisory resources to 
support organizations in 
the museum and heritage 
sector to manage their 
response to the ongoing 
COVID-19 pandemic.

Guidance for Alberta 
Museums during the 
Pandemic addresses 
museum-specific 

considerations and requirements to manage closure,  
plan for reopening and restarting programmatic activities, 
and operate safely in the context of evolving public health 
measures and restrictions. 

COVID-19 Health & Safety Toolkits provide museums and 
heritage institutions with a variety of instructional and 
wayfinding signage, floor stickers, and print-on demand 
signage to direct visitors and encourage physical  
distancing and other safety protocols. 

Guidance for  
Alberta Museums 
during the Pandemic: 
Reopening and Operating Safely
December 2020

1. Welcome Sign  8.5”x11”

4. Hand Sanitizer Sign  8.5”x11”

5. Maximum Occupancy Sign  8.5”x11” 5. Maximum Occupancy Sign – Generic  8.5”x11”

3. Distancing Decal  11”x17”

Alberta Museums Association
TOOLKIT SIGNAGE – Digital Downloads

PROOFS
 September 29, 2020

1

2. Welcome Sign  11”x17”

1. Welcome Sign  8.5”x11”

4. Hand Sanitizer Sign  8.5”x11”

5. Maximum Occupancy Sign  8.5”x11” 5. Maximum Occupancy Sign – Generic  8.5”x11”

3. Distancing Decal  11”x17”

Alberta Museums Association
TOOLKIT SIGNAGE – Digital Downloads

PROOFS
 September 29, 2020

1

2. Welcome Sign  11”x17”

1. Welcome Sign  8.5”x11”

4. Hand Sanitizer Sign  8.5”x11”

5. Maximum Occupancy Sign  8.5”x11” 5. Maximum Occupancy Sign – Generic  8.5”x11”

3. Distancing Decal  11”x17”

Alberta Museums Association
TOOLKIT SIGNAGE – Digital Downloads

PROOFS
 September 29, 2020

1

2. Welcome Sign  11”x17”

1. Welcome Sign  8.5”x11”

4. Hand Sanitizer Sign  8.5”x11”

5. Maximum Occupancy Sign  8.5”x11” 5. Maximum Occupancy Sign – Generic  8.5”x11”

3. Distancing Decal  11”x17”

Alberta Museums Association
TOOLKIT SIGNAGE – Digital Downloads

PROOFS
 September 29, 2020

1

2. Welcome Sign  11”x17”

Alberta Museums Association
TOOLKIT SIGNAGE – Printed Items

PRINT SPECS
September 15, 2020

1. Welcome Sign – Large Coroplast Sign

24”x36”, full color, no bleed, single sided

Quantity: 100

4. Hand Sanitizer Sign

8.5”x11” Coroplast Sign with Easel Back 
Full color, single sided, no bleeds

Quantity: 100

5. Maximum Occupancy Wall Sign

8.5”x11” Laminated Removeable Vinyl 
Full color, single sided, no bleeds

Quantity: 200

2. Directional Floor Arrows

12”x16” Vinyl Decals with 
Anti-Slip Lamination

Single color, full bleed, 
cut to the shape of an arrow

Quantity: 1,000

3. Social Distancing Floor Markers

16” Diameter Circle, Vinyl Decals 
with Anti-Slip Lamination

Full color, full bleed, 
cut to the shape of a circle

Quantity: 800

6. Stand Here Floor Markers

12”x3” Vinyl Decals with  
Anti-Slip Lamination

Full color, full bleed

Quantity: 300

68% of institutions 
supported have an operating 
budget of $250K or less 

48 HEALTH & 
SAFETY TOOLKITS 
DISTRIBUTED

3 MONTHS 
median layoff period 

EMERGING 
most impacted by layoffs 

31% OF INDIVIDUALS 
reported experiencing layoffs
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Advocacy and 
Engagement
Government Relations 

The AMA continued to build on its strong relationship with 
the Government of Alberta and Ministry of Culture and Status 
of Women to communicate the needs of the museum sector 
throughout the course of the pandemic. Through the AMA’s 
direct engagement with the Minister, and the membership’s 
continued efforts to engage their local representatives, 
together we ensured that public officials were well equipped 
with data regarding the impact of ongoing closures and 
uncertainty around tourism and revenue generation. 

Our ongoing advocacy resulted in the restoration of the AMA’s 
funding to pre-pandemic levels as well as supplementary 
funding for the 2021 – 2022 fiscal year. The AMA also worked 
with the Canadian Museums Association and the Provincial 
and Territorial Museums Associations regarding the federal 
relief funding from the Department of Canadian Heritage to 
ensure that the criteria allowed as many museums as possible 
to access emergency funding. Our work with our colleagues 
across the country resulted in increased eligibility for small, 
volunteer-run museums across the country.

2 in 3 museums accessed federal 
or provincial EMERGENCY RELIEF PROGRAMS

60% OF INSTITUTIONS with  
operating budgets under $250K accessed  
emergency federal funding supports

24% of museum professionals accessed 
the Canada Emergency Response Benefit (CERB)

1 in 2 Entry and Emerging  
MUSEUM PROFESSIONALS accessed CERB

$216,000 in 2021 – 2022 supplementary 
funding to the AMA

Emerging
56%

Entry
6%

Senior
13%

Established
13%

Mid-Career
19%

MUSEUM
PROFESSIONALS
ACCESSING CERB

By Professional
Development

Category

$0 to $100,000
60.7%

$100,001 to 
$250,000
17.9%

$250,001 to 
$500,000
10.7%

$500,001  
and over
10.7%

INSTITUTIONS
ACCESSING

FEDERAL
EMERGENCY
PROGRAMS
By Operating

Budget

Read 
More
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Partnerships for Sustainability 

Fund Development with Global 
Philanthropic

In 2020, the AMA partnered with Global Philanthropic 
Inc., Canada’s largest full-service national fund 
development consultancy, to help AMA members build 
capacity to raise more money through philanthropic 
support. Over the year, Global provided AMA members 
with access to resources to build and develop their  
own fund development strategies, through articles, 
one-to-one consultations, discounts on publications,  
a session at the AMA’s 2020 Annual Conference, and  
a free webinar. The AMA looks forward to continuing 
this partnership to support the membership with 
additional opportunities in the coming year.

Corporate Climate Leaders Program

As a result of our sustainability initiatives, the AMA was 
invited to join the City of Edmonton’s Corporate Climate 
Leadership Program. Through this process, we have 
evaluated our greenhouse gas (GHG) emissions as an 
organization and created targets for reducing our carbon 
footprint by changing the way we work, where our offices 
are located, and how we will do business going forward.  

To date, the AMA has reduced our 
emissions by 44% from 2019!

In January 2021, Global Philanthropic 
conducted a survey of AMA members  
on the current state of fund development 
for the museum sector.

4 in 5 museums  
fundraise to support annual operating costs  

71% of museums  
involve their boards and volunteers in fundraising 

9 in 10 museums  
lost revenue due to cancelled fundraising events 

Concurrently, to increase the museum sector’s capacity 
to undertake work related to environmental sustainability, 
we have partnered with Green Economy Canada (GEC), an 
environmental non-profit working to engage business to 
drive the sustainable economy. We provided workshops to 
five AMA members of diverse sizes, scope, and operating 
reality, to help them identify areas for GHG reduction, form 
Green Teams, and implement strategies at their museums. 
These institutions will serve as models for their peers 
to demonstrate how this work can be undertaken in the 
broader museum community. 

The AMA and GEC are working to provide 
a comprehensive toolkit available to all 
Alberta museums in 2021 that addresses 
the fundamentals of carbon reduction 
initiatives, including developing a GHG 
reduction plan and meeting goals, project 
ideas to implement in your museum, 
empowering your Green Team, and more.
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Museums For Me 

Partnering with all the Provincial and Territorial 
Museums Associations and the Canadian Museums 
Association, the AMA is leading a multi-year national 
project examining the value of museums to Canadians. 
Funded through the Strategic Initiatives Component 
of the Canada Cultural Investment Fund and the 
Government of Alberta’s Community Initiative Program, 
this project will result in a nationally distributed  
toolkit that will enable to museum sector to effectively 
rebrand itself in the public eye, adapt to the changing 
demands and expectations of Canadians, and speak 
cohesively and effectively to government, funders,  
and stakeholders, thereby increasing the sustainability 
of the museum sector overall.

This year, the project focussed on analyzing historical 
data and conducting broad-reaching surveys around 
Canadians’ perceptions of museums. Through a 
dedicated website, online surveys, dialogue sessions, 
and public opinion polling, we reached thousands of 
Canadians whose contributions will inform our work 
going forward. 

Visit MuseumsForMe.ca to learn how to 
get involved in the project and to view 
some inspiring examples of museums 
coast-to-coast-to-coast that are engaging 
and serving their communities in 
meaningful and innovative ways. 

Imagine Canada 
Accreditation 

In May 2020, the AMA earned accreditation under 
Imagine Canada’s Standards Program. As an 
organization that offers and supports accreditation 
among its membership, we understand the 
importance of demonstrating to members, 
stakeholders, and funders that we are meeting or 
exceeding best practice standards for non-profits 
across Canada. Obtaining accreditation has been a 
long-term goal for the AMA, and 
undertaking this process 
reinforced the good work 
already ongoing and 
highlighted areas for 
improvement that will 
ensure we are sustainable 
and innovative moving 
forward.

“ Earning the accreditation, especially in 
these changing times, shows remarkable 
resilience, and a strong commitment to 
innovation and excellence.”
–  Bruce MacDonald, President and

CEO of Imagine Canada
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Giving Tuesday 

As they closed their doors to help safeguard public 
health, first in March 2020 and again December 2020, 
Alberta’s museums continued to support and connect 
their communities as people turned to arts and culture 
in this time of crisis. 

The AMA participated in #GivingTuesdayNow on May 5, 
2020, an emergency response campaign to COVID-19, 
to raise awareness about the many sites that were 
struggling and recognize the vital role of museums in 
their local communities. 

On December 1, 2020, the AMA participated in 
#GivingTuesday to raise awareness about the AMA’s 
important role within the cultural fabric of our province,  
to acknowledge the AMA’s funding reduction, and to 
advocate for the needs of the sector that we support. 

Thank you to our donors for supporting us in these campaigns and throughout the year.

Community Engagement

#MuseumsFromHome | 
#MeetYourMuseumOnline 

Whether they reopened to the public when restrictions 
lifted in May 2020 or remained closed over that summer, 
museums across Alberta continued to engage visitors 
with online programs and virtual exhibits, creating 
meaningful experiences for people near and far to 
explore and discover. Our #MuseumsFromHome and 
#MeetYourMuseumOnline campaigns highlighted these 
unique online initiatives and activities at museums 
around the province over social media, and spotlighted 
#RecognizedMuseums on the Visit Alberta Museums 
section of the 
AMA website.

AMA Virtual Connections 

4 Networks 
S U P P O R T E D
•  Central Alberta Regional 

Museums Network 
(CARMN)

•  Central and Rural East 
Alberta Museum  
Network (CREAM)

•  North-Central Heritage 
Trail (NCHT)

•  Spirit of the Peace  
Museum Network (SOTP)

1 Remote  
SITE VISIT

8 workshops  
and meetings

2 CONFERENCE 
EVENTS

advocacy 
campaigns3
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Become a Member. Join the AMA as an 
Individual or Institutional Member and open 
the door to countless opportunities to be 
involved and engaged with the Alberta 
museum community.

Volunteer. The AMA frequently puts out 
calls for participation on committees, review 
panels, juries, and focus groups. This is a great 
way to investigate the innovative work being 
done by Alberta’s museums and contribute to 
the empowerment of the museum sector.

Get your staff involved. Encourage 
your staff to be involved in the work of the 
AMA by becoming Individual Members and 
participating in career development and 
publishing opportunities available with the 
Association.

Host an AMA Event. One of the best ways 
to showcase the work of your organization to 
your peers is to host a Certificate in Museum 
Studies Course or AMA Workshop. 

Contact your MLA. You can contribute 
to the awareness work conducted by the 
Association by holding ongoing conversations 
with your elected officials and community 
partners regarding your institution’s impact in 
the community.

Become a Partner, Sponsor, or 
Exhibitor. By partnering with us and 
participating in crucial learning opportunities 
like the AMA’s Annual Conference, you can 
contribute to the reputation of excellence and 
professionalism for which the Alberta museum 
community is recognized. 

Donate to the AMA. Membership fees 
account for only 2% of the AMA’s Annual 
Operating Budget. Please support the 
programs, projects, services, and events  
that are important to you with a donation. 

Get Involved

Looking Forward

The AMA is entering the last year of its Strategic Plan in 2021 – 2022, at a time 
of great change within the larger cultural and heritage sector. The pandemic 
has further highlighted issues of social justice and equity, climate change, and 
the ongoing need for reconciliation with Indigenous Peoples, and the role of 
museums in engaging their communities to address these. It is through this 
lens that the AMA Board and Secretariat intend to continue to work on behalf 
of the Alberta museum community and evaluate our progress in ensuring a 
thriving and sustainable heritage sector continues in Alberta.
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For more information, please contact:

Alberta Museums Association 
Suite 120, 12420.104 Ave NW 

Edmonton, AB  T5N 3Z9 

780.424.2626   
info@museums.ab.ca  

museums.ab.ca

YEARS
1 9 7 1 - 2 0 2 1
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