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Frits Pannekoek, Ph.D
Dr. Frits Pannekoek has been dedicated to the advancement of heritage 
and museum issues in Alberta for over thirty five years, and is widely 
known throughout Canada and internationally as a visionary and activist 
for the integration of arts, culture, and heritage programs in museums. 
As the Director of Historic Sites for Alberta, Dr. Pannekoek oversaw 
the creation of the first master plan for Alberta’s heritage resources 
to support the development and protection of several sites, including 
the archeologically significant Head-Smashed-In Buffalo Jump World 
Heritage Site. To ensure long-term support for these new heritage 
facilities, Dr. Pannekoek worked to establish community foundations 
in the form of advisory boards and friends societies, in order to build 
governance capacity in heritage organizations throughout the province 
and encourage direct community involvement in the facilities.

As Director of Information Resources at the University of Calgary, 
Dr. Pannekoek was instrumental in designing and creating the digital 
libraries, a massive undertaking that increased document accessibility 
by transitioning from print books and resources to a fully digital and 
computer-based purpose-built facility. His commitment to increasing 
accessibility to Alberta’s heritage resources led to the creation of the 
Alberta Heritage Digitization Project, one of the richest online historical 
resources in Canada that includes digital versions of Alberta’s local 
histories, newspapers, laws, photographs, and folklore collections.

Honouring Dr. Pannekoek with the Alberta Museums Association’s 
Lieutenant Governor’s Award recognizes his commitment to fostering 
community involvement within the heritage sector, his dedication to 
providing access to Alberta’s heritage resources, and his decades of work 
in the development and support of heritage and museums in Alberta. 

LIEUTENANT  
GOVERNOR’S AWARD

The Lieutenant Governor’s Award recognizes the extraordinary contributions of an 

individual to Alberta’s museum community and their achievements in culture and heritage 

at the provincial, national, and / or international level. Recipients are nominated and 

selected by the Alberta Museums Association Secretariat and Board of Directors.



   SOCIAL 
RESPONSIBILITY

AWARD
FORROBERT  

R. JANES

changing the world … one community at a time
As integrated community institutions and custodians of community identity, 

museums are uniquely positioned to explore innovative solutions that help their 

communities adapt to demographic shifts, economic changes, and influxes of 

new populations. 

The Robert R. Janes Award for Social Responsibility is the vision of Dr. Robert 

R. Janes, created to support and further the work of museums that are solving 

community issues and promoting health and well-being. Together with the AMA, 

the ambitious goal of the Award is to create vibrant and sustainable communities 

by investing in programs that affect real social and environmental change, and 

which have the potential to create public benefit on a larger scale. 
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KERRY WOOD NATURE CENTRE  
AND HISTORIC FORT NORMANDEAU



KERRY WOOD NATURE CENTRE  
AND HISTORIC FORT NORMANDEAU

The Kerry Wood Nature Centre and Historic 
Fort Normandeau has situated itself as a hub 
of environmental education, sustainability, 
and engagement with nature for the Red Deer 
community. Located at the entrance to the Gaetz 
Lakes Sanctuary beside the Red Deer River, the 
Centre educates and engages with Red Deer 
residents to promote sustainability through the 
integration of environmental responsibility into  
every aspect of the site’s operations. 

In an effort to balance ecological and fiscal 
responsibility, the Centre refers to two key  
questions before making any major decision:

1	 Will	this	reduce	our	ecological	footprint?	

2	 Will	this	save	us	money?

One of the Centre’s key initiatives was to move  
the Kerry Wood Nature Centre towards the use of  
solar power as its primary source of electricity. As 
part of its commitment to modelling environmental 
responsibility, the Centre tracks on its website the  
ways in which power is collected and how much the 
initiative is saving the site in terms of CO2 emissions 
and costs, providing a practical, understandable  
model to its community of the ecological and  
financial benefits of relying on renewable energy. 

To complement its institutional efforts, the Centre 
works closely with other organizations in order to 
engage and strengthen relationships with the diverse 
population of Red Deer. The Centre’s partnership with 
Central Alberta Refuges Effort (CARE) supports new 
Canadians by providing space for English language 
classes and family programming. The Centre, with 
CARE, also offers overnight camping workshops to 
demonstrate the impact of our natural environment on 
our customs, culture, and community, and encourage an 
appreciation of nature in a safe and accessible way. A 
long standing collaboration with the City of Red Deer’s 
Sustainable Initiatives Department encourages the 
two organizations to share resources, collaborate on 
projects, and cross-promote events to wider audiences. 
Engaging the public through these innovative programs 
and partnerships instills a true appreciation of Alberta’s 
natural heritage, and fosters an understanding of the 
importance of environmentally sustainable activities. 

Through its interpretation and preservation of the natural 
and cultural history of Red Deer and its dedication to 
prioritizing and exploring innovative solutions related 
to environmental sustainability, the Kerry Wood Nature 
Centre and Historic Fort Normandeau demonstrates a 
true commitment to affecting real change. By reducing 
their impact on the natural environment and providing 
inclusive programs, the Centre helps to create a vibrant, 
and sustainable, community.  
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Robert R. Janes Award for Social Responsibility



LEADERSHIP 
AWARDS

The Alberta Museums Association Leadership Awards are 

grounded in the belief that excellence, innovation, and 

creativity form the foundation of outstanding museums. 

Award categories recognize the exceptional work and 

innovative thinking in the museum community that 

contribute to the social, cultural, and educational fabric  

of Alberta. Award recipients take the lead in creating  

value, accessibility, and relevance in their communities.

The education award reflects 
the recipient’s innovative approach to 
education and awareness of their diverse 
audiences. They embrace opportunities 
for learning and development to improve 
the core functions of the museum and 
maintain relevance in an increasingly 
competitive world. They inspire through 
instruction, demonstration, participation, 
and consultation. Visitors are encouraged 
to think critically about the world around 
them and to increase their understanding 
through exhibitions, participatory 
programming, and collaborative 
partnerships.

The engagement award 
reflects the recipient’s dedication to 
continually searching for ways to engage 
the public with culture. They lend their 
space and ideas to engaging programming 
and other activities that take museums 
outside their traditional roles in society 
and encourage inclusive conversations. 
They advocate for museums and actively 
engage various communities to tell 
unique stories that could otherwise be 
overlooked. These initiatives provide 
robust experiences for Albertans to learn 
more about the people and cultures that 
make up our society.
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NATIONAL MUSIC CENTRE  
MARKETING TEAM

The National Music Centre (NMC)’s Marketing Team’s approach to 
marketing is focussed on reaching beyond its location in Calgary to 
engage with diverse audiences across the country through storytelling 
and online content. When construction began on the NMC’s new site 
in February 2013, the Marketing Team chose to take an innovative 
approach to public relations to promote the new institution. They 
rewrote their marketing strategy to create a dynamic virtual space, 
in which content is developed by writers, editors, photographers, and 
videographers to engage audiences while showcasing the richness of 
Canada’s music history. The result is a website with a collaborative 
portal, Amplify; a social media strategy that includes Twitter, Facebook, 
Instagram, and a YouTube channel; and bi-weekly newsletters.

The Team’s commitment to engaging with their community takes the 
NMC outside of its traditional role in society to encourage dynamic 
and inclusive conversations. By interacting on a variety of social media 
platforms and answering questions in real time, such as during the 
flooding of 2013, the Team makes the Centre accessible and brings the 
community into the storytelling process, creating lasting engagement and a 
sense of ownership. The Team demonstrates the importance of Canada’s 
musical history to Canadians, ensuring that the public is informed about 
the NMC and its progress, and that the public, in turn, contributes to the 
conversation in order to create a truly engaging cultural experience.

leadership award: ENGAGEMENT
Cultivating museum and community interaction

“They strive at achieving 

accessibility to all patrons, 

and go above and  

beyond in telling stories 

and advocating for 

the cultural content of 

Canada’s music scene.” 

– david marskell

“Marketing is an important 

part of community 

outreach, and NMC 

has used every content 

marketing opportunity 

to support regional and 

national artists.” 

– ken lima-coelho 
YMCA Calgary
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CRAIG RICHARDS 

As the Curator of Photography at the Whyte Museum 
of the Canadian Rockies, Craig Richards has had a deep 
and profound impact on the lives of youth locally in Banff, 
Canmore, and Morley, and internationally in Uganda.  
Through this program, Through the Lens, Richards has 
mentored more than 500 students in the finer points of 
photography, encouraging them to find new ways of looking 
at the world and experience first-hand the important role 
museums play in supporting healthy and vibrant communities. 

Through the Lens was envisioned as a one-off program for local 
high school students, but Richards realized the potential for 
learning, engagement, and growth that arises when cameras 
are placed in the hands of youth. By encouraging students 
to view the world through a camera lens, Richards fosters an 
understanding of the importance of taking the time to see 
things with a new perspective, and to think critically about the 
world around them. Students acquire the skills and experience 
with photography to create personally meaningful and 
aesthetically powerful images of their communities. Providing 
guidance and access to these technologies fosters a sense of 
accomplishment and pride, which encourages participants to 
embrace further opportunities for learning.

leadership award: EDUCATION
Facilitating a culture of inquiry
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“They have taken ownership of 

their creative lives and brought 

their peers, partners, teachers, 

and community leaders from 

Banff, Morley (Stoney Nakoda), 

and Canmore together  

in celebration around what  

they have expressed.”

– bill peters

“I am especially pleased with the 

outcome of his programme in the 

Morley children that he mentors. 

I think that this alone has allowed 

some of these children to show 

their skills outside their own 

community, and that is, in no 

small way, an aide to our social 

culture in Alberta.”

– jack blair 
Artisan of Words and Images



Nominations for the Leadership Awards were adjudicated by the Leadership 
Awards Selection Committee, comprised of Individual Members of the 
AMA. The Robert R. Janes Award for Social Responsibility was adjudicated 
by members of the AMA and community stakeholders working in the area 
of social action and responsibility. Thank you to the adjudicators for their 
time and thoughtful considerations.

A LEADER is any person or organization, 

regardless of stature or position, who 

inspires those around them through their 

vision, determination, and endless passion. 

The Alberta Museums Association gratefully acknowledges the ongoing financial  
support of Alberta Culture and Tourism through the lottery-funded Alberta Historical 
Resources Foundation.

p:  780.424.2626 x. 222 
e:  awards@museums.ab.ca 
w:  www.museums.ab.ca
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